Airbnb business
Airbnb Company is a good example that demonstrates how COVID19 has affected business in the current environment. The Company operates under the hospitality and tourism industry which is one of the industry that is experiencing huge impacts of the COVID19 Pandemic (Lane, 2020). The Company operates through an online platform in which it offers tourism services, offers lodging, and home-stay services. The Company has experienced a decrease in revenue since 2020 after the outbreak of COVID19 in the entire world. The decrease in revenue has been contributed by COVID19 measures, which restrict the movement of people from one country to another. Based on the conducted analysis, Airbnb Company is expecting a 44% decrease in revenue if COVID19 lasts for another 6 months (Lane, 2020). The hosts have also decreased the daily rates to an average of $90. Therefore, the Pandemic has clearly affected the business leading to a continuous decrease in profitability levels. Some of the hosts are finding it hard to sustain the operating costs due to the challenges that have been caused by the spread of the Pandemic. A report given by the Company stated that about 16% of the hosts are unable to make their agreed mortgage payment for their properties (Dolnicar & Zare, 2020). The Company has been forced to adjust their long-term and short-term revenue estimates to survive in the market. The Future of Airbnb business after COVID19 is still promising since the Company has implemented strategies to adapt to the changing environment. The Company focused on local hospitality services to domestic tourists to make the business operations after the restriction of an international movement. Currently, things have started to resume as normal since the restriction movement has been minimized, and Airbnb Company has started to experience improved performance in terms of profit generation. 

Physical Marketplace
[bookmark: _GoBack]The physical marketplace has been highly impacted by the COVID19 Pandemic due to restrictions on interaction of people and policy of maintaining social distance. A physical marketplace entails a situation in which buyers and sellers meet face to face to conduct business. The governments in various countries have closed physical marketplace, and in essential products and services, serious policies have been put in place. An example is Starbucks business which operates in the hospitality industry (Santoso, 2020). The interaction of customers and attendants has been limited in which social distancing must be observed. To compete effectively with other businesses, most of the businesses which operate under the physical marketplace have shifted to the online marketplace. Starbuck offers home delivery services to their customers, which makes it competitive compared to other businesses which operate only in the physical marketplace. An online marketplace is one of the most promising aspects of business not only in the COVID19 era but also the business businesses due to wider market coverage (Lombardi, Chidiac & Record, 2021). Therefore, the Pandemic has made businesses to learn and implement new technologies to improve its operations in the marketplace. 
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